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Media release 

 

DKSH ensures compliance with Indonesia’s Halal Product 
Assurance Law for key product portfolio 
 
DKSH Indonesia’s range of food and beverage ingredients and animal-derived halal raw materials 

for personal care and cosmetics applications has been successfully certified for compliance with 

Indonesia’s Halal Product Assurance Law.  

 

Jakarta, Indonesia, March 15, 2020 – Indonesia’s Halal Product Assurance Law was imposed on October 

17, 2019 and is regulated by Indonesia’s National Body of Halal Assurance (BPJPH). The regulation 

requires companies to attain halal certifications for food and beverage products developed since October 

2019 and other categories, such as cosmetics, drugs, chemicals (for human consumption) and genetically 

modified products sold in Indonesia starting from October 2021. 

 

DKSH Indonesia’s Business Unit Performance Materials can provide halal certified materials for its 

applicable product range, adding greater assurance for its valued business partners. DKSH also provides 

regulatory consultation to support the importation of halal raw materials and offers formulation guidance 

from its innovation centers for working with halal raw materials. DKSH formulation specialists collaborate 

with companies to develop tailor-made solutions that reduce time-to-market and increase their 

competitive advantage. 

 

Chookitch Thanakitkachorn, General Manager, Performance Materials, DKSH Indonesia, commented: 

“Our customer base of manufacturers and, in turn, Indonesian consumers, can now be assured that 

DKSH’s ingredients for food and beverage, personal care as well as cosmetics applications are 

considered safe to use in accordance with the Halal Product Assurance Law, as mandated by the 

Indonesian government.” 

 

Learn more: Read DKSH’s 2019 article on the Indonesian Halal Product Law. 

 
About DKSH 

At DKSH, our purpose is to enrich people’s lives. For more than 150 years, we have been delivering 

growth for companies in Asia and beyond across our Business Units Healthcare, Consumer Goods, 

Performance Materials and Technology. As a leading Market Expansion Services provider, we offer 

sourcing, market insights, marketing and sales, eCommerce, distribution and logistics as well as after-

sales services. Listed on the SIX Swiss Exchange, DKSH operates in 36 markets with 32,450 specialists, 

generating net sales of CHF 10.7 billion in 2020. The DKSH Business Unit Performance Materials 

distributes specialty chemicals and ingredients for food, pharmaceutical, personal care and various 

industrial applications. With 48 innovation centers and regulatory support worldwide, we create cutting-

edge formulations that comply with local regulations. With around 1,260 specialists, the Business Unit 

generated net sales of CHF 1.1 billion in 2020. www.dksh.com/pm 
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