
  

 

 

 

Media release 

 

DKSH’s newly established distribution centers provide 
Indonesia with consumer goods during challenging times 
 

The new DKSH distribution centers have been ensuring the supply of essentials in various 

critical consumer categories, while adapting to the Indonesian consumer’s behavior and 

preference changes. 

 

Jakarta, Indonesia, October 21, 2020 – DKSH Business Unit Consumer Goods, a leading partner for Fast 

Moving Consumer Goods (FMCG) in Indonesia, has established several new distribution centers in 

Indonesia this year. This includes distribution centers in Jakarta, Toraja in South Sulawesi, Amurang in 

North Sulawesi and three chambers in Padang, West Sumatera island. 

 

These uncertain times have changed Indonesian consumer behavior, with higher purchases largely due 

to essentials such as groceries and household supplies. Consumers are hunkering down for a prolonged 

period of financial uncertainty, hence spending on basic needs has traded down to more value for money 

products. Through PT Wicaksana, DKSH’s trusted subsidiary, the new distribution centers have been 

operating as centers of redistribution during this pandemic to ensure supply continuity around the 

products in high demand from communities. 

 

The products consist of affordable essential groceries from well-known brands that are familiar already 

to Indonesians. Both the Jakarta and Toraja distribution centers store mainly food and beverage  

necessities to households, including personal health and hygiene products. The three new chambers in 

Padang, West Sumatra are strategically located close to the main port of Tanjung Api-Api, with sufficient 

storage capacity for basic essentials for the region, while the Amurang Distribution Center in Sumatera 

currently focuses more on the household category. 

 

Alex Wong, Director, Supply Chain Management Partnering, FMCG, DKSH, commented: “Standing tall 

for over 30 years in Indonesia, PT Wicaksana’s connection to the community is indisputable. We follow 

and observe strict health protocols, leading to no supply chain disruption, enabling on-time delivery of 

pharmaceutical and other basic consumer needs. Our plan is to continue in this area of social impact by 

empowering the distribution channels with supplies of their products, remain highly protective of our local 

workforce in accordance with DKSH and international standards of worker health and safety measures. 

In the upcoming near future, we have plans in place to better serve more consumers in more regions – 

so that everyone can get through these challenging times.” 

 

About DKSH 

DKSH is the leading Market Expansion Services provider with a focus on Asia. The Group helps 

companies to grow across the Business Units Healthcare, Consumer Goods, Performance Materials and 

Technology. The service portfolio covers sourcing, market insights, marketing and sales, eCommerce, 

distribution and logistics as well as after-sales services. Publicly listed on the SIX Swiss Exchange, the 

Group operates in 36 markets with 33,350 specialists, generating net sales of CHF 11.6 billion in 2019. 

With its Swiss heritage, DKSH has been deeply rooted in Asia Pacific since 1865. The DKSH Business 

Unit Consumer Goods focuses on fast moving consumer goods, food services, luxury goods, fashion and 

lifestyle products as well as hair and skin cosmetics. With around 20,300 specialists, the Business Unit 

generated net sales of CHF 4.1 billion in 2019. For more information about DKSH Indonesia, please 

check: https://dksh.com/indonesia  

 

For further information, please contact: 

 

DKSH Indonesia 

Hanna Qibthiya 

Manager, Branding & Communications 

Phone +62 21 2988 8557 
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