
  

 

 
 
Media release 

 

DKSH wins one Gold, two Silver and two Bronze trophies at the  
2019 Asia eCommerce Awards 

 

The trophies were awarded for projects that DKSH planned and executed together with key 

partners GSK, LAMY and Mars Petcare. This showcases not only the company’s breadth of 

eCommerce capabilities, but also highlights its competitiveness, especially in the areas of digital 

strategy, performance marketing and eCommerce operations. 

 

Singapore, November 25, 2019 ‒ At a gala event, organized by the “Marketing” magazine, Asia’s 

independent and leading source of advertising, marketing and media intelligence, DKSH was awarded 

five times by an independent panel of senior industry experts: One Gold trophy in the category Best in 

eCommerce (eRetailer) – Health & Beauty for GSK Thailand, two Silver trophies in the categories Best 

in eCommerce (eRetailer) – Lifestyle & Travel for LAMY Thailand and Best eCommerce Campaign – 

Mobile for Mars Petcare and two Bronze trophies in the categories Best in eCommerce (Brands) – Beauty 

and Best eCommerce Consultant for GSK Thailand. 

 

Over the past years, DKSH has continuously built up its eCommerce team and is currently active in ten 

Asian markets, working with around 600 brands across FMCG, consumer health, beauty and lifestyle 

categories. The team’s mission is to enable eCommerce for its clients and to actively drive online sales 

and conversions. More than 100 specialists offer services from eCommerce strategy and consulting to 

channel management, e-fulfilment, conversion media and performance marketing, digital studio as well 

as analytics and insights. DKSH's unique omni-channel approach synchronizes off- and online marketing 

campaigns, and prices are harmonized across all channels, ensuring consistent pricing and avoiding 

channel conflicts. Additionally, DKSH decreases supply risk by leveraging its existing inventory, 

benefitting from its deep market knowledge and more than 150 years of local presence in Asia. 

 

Martin Frech, Vice President, Group Strategy and Digital Business, DKSH, notes: “We are happy to have 

been awarded one Gold, two Silver and two Bronze trophies. This validates the team’s efforts and energy 

which they put in all our client’s projects. Above all, the award is proof that DKSH is able to uniquely 

differentiate itself from the competition and that our clients’ success is not only positively perceived by 

themselves and us, but also by the industry.” 

 

About DKSH 

DKSH is the leading Market Expansion Services provider with a focus on Asia. The Group helps other 

companies and brands to grow in the Consumer Goods, Healthcare, Performance Materials and 

Technology sectors. DKSH’s portfolio of services includes sourcing, market insights, marketing and sales, 

distribution and logistics as well as after-sales services. Publicly listed on the SIX Swiss Exchange, the 

Group operates in 35 markets with 33,000 specialists, generating net sales of CHF 11.3 billion in 2018. 

With its Swiss heritage and long business tradition since 1865, DKSH is deeply rooted in Asia Pacific.  
 

For further information, please contact: 

 

DKSH Holding Ltd.

 

Till Leisner 

Head, Group Investor & Media Relations 

Phone +41 44 386 7315 

till.leisner@dksh.com 

 

Demet Biçer 

Specialist, Group Media Relations 

Phone +41 44 386 7217 

demet.bicer@dksh.com 

 

mailto:till.leisner@dksh.com
mailto:till.leisner@dksh.com
mailto:demet.bicer@dksh.com
mailto:demet.bicer@dksh.com

