
  

Media Release 

 

DKSH awarded for "Best Growth 2019" and "Best 
Stock Management 2019" by Maurice Lacroix 

 

DKSH received two awards from Maurice Lacroix for its remarkable achievements as an 
exclusive partner in Japan.  
 

Tokyo, Japan, October 18, 2019 － DKSH Business Unit Consumer Goods, the leading Market Expansion 

Services provider for companies seeking to grow their business in Asia, was awarded in the categories 

"Best Growth 2019" and "Best Stock Management 2019" in the Asian Distributors’ workshop 2019 held 

in Bangkok, Thailand. The event was hosted by Maurice Lacroix, a high-quality Swiss watch manufacturer. 

Continuing from last year, it is the second time for DKSH Japan to receive this recognition. DKSH has 

been involved in import, marketing and sales of Maurice Lacroix products as an exclusive partner in 

Japan for ten years. 

 

Michael Loefflad, Representative Director and President of DKSH Japan, commented: "It is our great 

honor to be awarded for the second year in a row. I am incredibly proud of my team for having achieved 

such an outstanding result again. These awards are testament to our commitment to delivering effective 

promotional activities that support Maurice Lacroix in their growth. We are proud that we contribute to the 

worldwide success of the brand. We will continuously leverage the best possible Market Expansion 

Services for Maurice Lacroix and will keep contributing to our future progress together." 

 

About Maurice Lacroix 

Over the centuries, to the credit of the innovative spirit and perfectionism of its watchmakers, Switzerland 

has earned a one-of-a-kind reputation. Maurice Lacroix is committed to uphold this tradition and high 

standard of watchmaking craftsmanship. For more than 40 years, Maurice Lacroix watches have been 

manufactured in the company’s own state-of the-art workshops in Saignelégier, Switzerland. Here, all 

factors critical to the successful production of excellent watches with high perceived value converge: 

watchmaking know-how, skilled craftsmanship, industrial expertise, technological capability, and, not 

least, a pronounced sense of quality. 

 

About DKSH  

DKSH is the leading Market Expansion Services provider with a focus on Asia. The Group helps other 

companies and brands to grow in the Consumer Goods, Healthcare, Performance Materials and 

Technology sectors. DKSH’s portfolio of services includes sourcing, market insights, marketing and sales, 

distribution and logistics as well as after-sales services. Publicly listed on the SIX Swiss Exchange, the 

Group operates in 35 markets with 33,000 specialists, generating net sales of CHF 11.3 billion in 2018. 

With its Swiss heritage and long business tradition since 1865, DKSH is deeply rooted in Asia Pacific. 

The DKSH Business Unit Consumer Goods focuses on fast moving consumer goods, food services, 

luxury goods, fashion and lifestyle products as well as hair and skin cosmetics. With around 19,760 

specialists, the Business Unit generated net sales of CHF 3.9 billion in 2018. 
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