
  

 

 

Media release 

 

DKSH publishes GRI Report on sustainability 
 

DKSH publishes the first report on its economic, environmental and social activities based on 

the internationally recognized Global Reporting Initiative guidelines (GRI). As a Swiss company 

with more than 150 years of tradition in Asia, good corporate citizenship is an integral part of 

DKSH's business model. 

 

Bangkok, Thailand, October 18, 2018 – DKSH, the leading Market Expansion Services provider with a 

focus on Asia, published its first report based on the Global Reporting Initiative guidelines (GRI). For the 

first time, clients, customers, investors, employees and the public gain insights into the economic, social 

and environmental activities of DKSH.   

 

The report has been established according to the GRI option “core”. On more than 50 pages, the report 

contains information about DKSH's economic, environmental and social activities, their resulting impact 

and the respective management approaches. In total, twelve material topics have been identified; while 

the report focuses on DKSH's core activities, such as sales, marketing and distribution. 

 

DKSH's vision for sustainability is to support economic and social progress in the Asian communities it 

operates in. This includes fulfilling the fundamental purpose of bringing key consumer goods, healthcare, 

performance materials or technological products to markets while operating with integrity, trust and 

reliability. 

 

In the presence of Right To Play Thailand, the GRI Report was presented to the public in Bangkok. DKSH 

has been a long-standing partner of Right To Play, an organization that focuses on education and 

empowering disadvantaged children through the power of play.   

 

Stefan P. Butz, CEO, DKSH, commented: “As a Swiss company with more than 150 years of tradition in 

Asia, being a responsible corporate citizen has always been part of the DKSH mindset. Our business as 

a Market Expansion Services provider is built on integrity, trust and reliability. These values are deeply 

engrained in our culture and are an integral part of our unique selling proposition, which we now document 

in the GRI report.” 

 

The GRI Report can be downloaded at: dksh.com/sustainability 

 

 

About DKSH Group 

DKSH is the leading Market Expansion Services provider with a focus on Asia. As the term "Market 

Expansion Services" suggests, DKSH helps other companies and brands to grow their business in new 

or existing markets. Publicly listed on the SIX Swiss Exchange since 2012, DKSH is a global company 

headquartered in Zurich. With 825 business locations in 37 markets – 800 of them in Asia – and 31,970 

specialized staff, DKSH generated net sales of CHF 11.0 billion in 2017. DKSH was founded in 1865. 

With strong Swiss heritage, the company has a long tradition of doing business in and with Asia and is 

deeply rooted in communities and businesses across Asia Pacific. 
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