
  

Water Treatment  
 

 

  
 
Arch Chemicals, Inc. 
Innovation & Technology Center 
1200 Bluegrass Lakes Parkway 
US-Alpharetta, GA 30004 
www.lonza.com 

Press Release 
 

1/3 

 

Lonza Successfully Tackles the Myths About Salt-Water Pools 
 
Alpharetta, GA (USA), 8 December 2015 – Lonza, one of the leading suppliers of pool and spa 
water treatment chemicals in North America, announced today that its recently launched campaign 
to help debunk the misperceptions of salt-water pools has received more than 160 million 
impressions. The Salt or Chlorine? marketing campaign, launched in May 2015, educated pool and 
spa dealers dealers and consumers on the differences between traditional chlorine and salt-water 
sanitizing. Lonza utilized a variety of online, TV and print communications, as well as celebrity 
spokespeople, in order to increase awareness of the comparative benefits and drawbacks of 
traditional chlorine and salt-water sanitizing systems.  
 
The campaign was based on the assumption that the growth in popularity and sales of salt-water 
pools is fueled by misunderstandings. Consumers have reported surprise and dissatisfaction when 
they discover that salt-water pools are not maintenance free, can erode metal objects and have 
associated high electrical costs. Consumer dissatisfaction and dealer misperceptions concerning 
the profitability of the sale of salt-water pool equipment and products versus ongoing sales of 
traditional chlorine products continue to exist in the pool distributor community.

1
 The Salt or 

Chlorine? campaign is designed simply to educate the public and dealers on the facts regarding 
both traditional chlorine and salt-water sanitizing to help each group make informed decisions about 
what is best for their needs. 
 
Known as a pool and spa chemical industry leader, Lonza launched the multifaceted, integrated, 
educational campaign to provide truthful, research-based insights into salt-water pools and the 
benefits of traditional chlorine-treated pools. The program addresses the confusion that exists about 
different types of pools via an informative website with video and downloadable resources. Four-
time Olympic Gold medalist Janet Evans and HGTB host Monica Pederson also aided in the efforts 
to educate the public by appearing on television shows and in other major media with messages 
about the advantages and disadvantages of traditional chlorine sanitization compared with salt 
chlorine generators. 
 
Lonza-sponsored research prior to the campaign showed that most consumers falsely believed that 
a salt pool is chlorine free, uses less chlorine, requires less maintenance, has no environmental 
impact and is less expensive to maintain than traditional chlorine pools. The campaign included 
surveying distributors and retailers of pool products. Typical anecdotes were similar to that from Cal 
Boothby, owner of Redlands Pool & Spa in Redlands, CA (USA). Cal explained that, in his 
experience, many salt-pool users “end up converting back to traditional chlorine when it’s time to 
replace the cell because they learn how expensive it really is to maintain.”   
 
Campaign advertisements, social media postings and internet searches secured a combined 2.9 
million impressions from May to September 2015. The myth that salt pools are chlorine free and the 
myth that salt pools produce or use less chlorine than a non-salt pool generated the most interest. 
Total online impressions to date are more than 160 million, with a click-through rate six times the 
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industry average – showing the interest and demand for accurate information regarding salt-water 
pools. 
 
The initial success of the campaign and the demand for more information from consumers and pool 
professionals will bolster efforts to expand the campaign’s reach in the years to come.  
 
 

Notes for Editors 
1
Based on a 2012 Lonza-sponsored study comprised of 22 in-depth interviews with industry 

participants. 
 
More information about “Salt or Chlorine?” is on www.SaltorChlorine.org. Background about 
Olympic Gold medal winner Janet Evans is on www.JanetEvans.com  
 

 
About Lonza  
Lonza is one of the world’s leading and most-trusted suppliers to the pharmaceutical, biotech 
and specialty ingredients markets. We harness science and technology to create products that 
support safer and healthier living and that enhance the overall quality of life.  
 
Not only are we a custom manufacturer and developer, Lonza also offers services and 
products ranging from active pharmaceutical ingredients and stem-cell therapies to drinking 
water sanitizers, from the vitamin B compounds and organic personal care ingredients to 
agricultural products, and from industrial preservatives to microbial control solutions that 
combat dangerous viruses, bacteria and other pathogens. 
 
Founded in 1897 in the Swiss Alps, Lonza today is a well-respected global company with more 
than 40 major manufacturing and R&D facilities and approximately 9,800 employees 
worldwide. The company generated sales of about CHF 3.64 billion in 2014 and is organized 
into two market-focused segments: Pharma&Biotech and Specialty Ingredients. Lonza’s stock 
is publicly traded on the Swiss and the Singapore stock exchanges. Further information can be 
found at www.lonza.com.  
 
 
Lonza Contact Information 
Lonza Group Ltd Lonza Group Ltd Lonza Group Ltd 
Head Investor Relations Head Corporate Communications Head External Communications 
Dirk Oehlers Dominik Werner Constance Ward 
Tel +41 61 316 8540 Tel +41 61 316 8798 Tel +41 61 316 8840  
Fax +41 61 316 9540 Fax +41 61 316 9540 Fax +41 61 316 9840 
dirk.oehlers@lonza.com  dominik.werner@lonza.com  constance.ward@lonza.com  
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Additional Contact Information 
Liz Jarrard 
Dalton Agency 
+1 404-876-6120 
ejarrard@daltonagency.com 
 
 
Additional Information and Disclaimer 
Lonza Group Ltd has its headquarters in Basel, Switzerland, and is listed on the SIX Swiss Exchange. It has a secondary 
listing on the Singapore Exchange Securities Trading Limited (“SGX-ST”). Lonza Group Ltd is not subject to the SGX-ST’s 
continuing listing requirements but remains subject to Rules 217 and 751 of the SGX-ST Listing Manual. 
 
Certain matters discussed in this news release may constitute forward-looking statements. These statements are based on 
current expectations and estimates of Lonza Group Ltd, although Lonza Group Ltd can give no assurance that these 
expectations and estimates will be achieved. Investors are cautioned that all forward-looking statements involve risks and 
uncertainty and are qualified in their entirety. The actual results may differ materially in the future from the forward-looking 
statements included in this news release due to various factors. Furthermore, except as otherwise required by law, Lonza 
Group Ltd disclaims any intention or obligation to update the statements contained in this news release. 
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