
  

 

 
 
Trade show announcement 

 

DKSH promotes key clients’ brands, industry-leading 
products and innovations at Food Ingredients Asia 2015 

 

DKSH, the leading Market Expansion Services provider with a focus on Asia, partners with 

renowned key clients to showcase their brands and product concepts at Food Ingredients Asia 

2015. 

 

Bangkok, Thailand, September 7, 2015 – DKSH’s Business Unit Performance Materials, a leading Market 

Expansion Services provider for specialty chemicals and food ingredient, exhibits together with GC 

Rieber, Oryza Fat & Chemical, Eisai Food & Chemical, SVZ International B.V., Nagaoka Perfumery, 

Darégal, Adeka, AB Mauri, KMC and Evesa at Food Ingredients Asia 2015, which showcases the leading 

ingredients suppliers and the latest product innovations for South East Asia and is held at the BITEC in 

Bangkok from September 9-11, 2015. 

 

DKSH Thailand will exhibit at stand K1 Hall 103 where senior executives from DKSH and their key clients 

will be present and provide detailed information on their product ranges and innovations. The showcased 

product portfolios include all food applications from the four DKSH Business Line Food & Beverage 

Industry clusters: Process Food and Food Services, Beverage and Dairy, Functional and Nutritional 

Supplements and Confectionary and Bakery. 

 

“We are delighted to partner with our esteemed clients to showcase their exciting new product ranges 

and innovations. We look forward to another successful show at FI Asia 2015,” commented Songsin 

Sungkhawaetai, Executive Business Line Manager Food & Beverage Industry. 

 

About DKSH 

DKSH is the leading Market Expansion Services provider with a focus on Asia. As the term "Market 

Expansion Services" suggests, DKSH helps other companies and brands to grow their business in new 

or existing markets. Publicly listed on the SIX Swiss Exchange since March 2012, DKSH is a global 

company headquartered in Zurich. With 750 business locations in 35 countries – 720 of them in Asia – 

and 27,600 specialized staff, DKSH generated net sales of CHF 9.8 billion in 2014. In 2015, DKSH 

celebrates its 150th anniversary. With strong Swiss heritage, the company has a long tradition of doing 

business in and with Asia, and is deeply rooted in communities and businesses across Asia Pacific. 

 

DKSH Business Unit Performance Materials is a leading specialty chemicals distributor and provider 

of Market Expansion Services for performance materials, covering Europe, North America and the whole 

of Asia. The Business Unit sources, develops, markets and distributes a wide range of specialty 

chemicals and ingredients for pharmaceutical, personal care, food & beverage as well as various 

industrial applications. In addition, it creates innovative and cutting-edge concepts and applications in 27 

innovation centers located worldwide. With 100 business locations in 27 countries and around 950 

specialized staff, Business Unit Performance Materials generated net sales of CHF 780 million in 2014. 
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